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Six	Prospec,ng	Techniques	That	Really	

Work	in	the	Avia,on	Industry!	

This	Webinar	is	For	You	If	.	.	.	

• You	sell	something.		

• You	need	to	grow	your	list	of	qualified	

prospects.		

• You	don’t	have	an	unlimited	marke,ng	budget	

(Or,	you	have	compe,tors	that	can	 

outspend	you.)	

• You	understand	that	marke,ng	is	not	magic.	



This	Webinar	is	NOT	For	You	If	.	.	.	

What	We’ll	Cover	Today

• The	six	best	techniques	for	growing	your	

prospect	list.		

• Each	of	these	targets	your	ideal	customers.		

• Each	of	these	six	can	be	used	alone	or	in	

combina,on	with	others.			

• More	is	bePer,	but	you	don’t	have	to	 

do	them	all.		

If	You	Do	This	Right	.	.	.	

• You’ll	have	as	many	good,	qualified	prospects	

as	you	can	manage	well.	



ABCI

Our	Story

• We	thought	it	would	be	easy!	
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Amateur	Prospec,ng
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Professional	Prospec,ng

     
      Phase One - Advertising and Prospecting

       Phase Three -  Post Sales Activities

      Phase Two – Credibility & Sales Activities
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Phase	One	-		
Adver,sing	 

&	  

Prospec,ng	

Phase	Two	-		
Building	Credibility	 

&	Closing	Sales	

Phase	Three	-		
Referrals,	Resales	&	Recaptures	
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      Phase One - Advertising and Prospecting

      Phase Two – Credibility & Sales Activities
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Ques,ons	So	Far?	

13

14

Podcas,ng

Ques,ons	About	Podcas,ng?		
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Webinars

Flight School
Professional Workshop

Ques,ons	About	Webinars?	
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Trade	Shows/Public	Speaking

• Submit	proposals	when	trade	shows	send	a	“call	for	speakers.”		
• Put	a	“Need	a	Speaker?”	page	on	your	website	with	topics	&	clips	



Ques,ons	About	Public	Speaking?
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Ques,ons	About	Facebook	Ads
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hPps://www.facebook.com/business/help/633474486707199

Ques,ons	About	Facebook	Ads
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Ques,ons	About	Facebook	Ads?	
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Prospec,ng	Packages

Ques,ons	About	Packages?	

24



25

Postcards
Great Circle Aircraft
6513 132nd Avenue Northeast
Kirkland WA 98033
www.GreatCircleAircraft.com

Landing an aircraft sale or purchase in 2015?
If you are intending to complete an aircraft transaction
in 2015, it's time to get started!

You may be surprised at the time it takes to complete
your sale or purchase successfully!

It helps if you have representation that specializes in:

Attention to detail
Experience
Negotiation skill
A wide network of skilled, trusted professionals

Call us Today!
We'll send you the "need to know" timing
information regarding aircraft transactions

(425) 822-7876

Ques,ons	About	Postcards?
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Professional	Prospec,ng
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      Phase One - Advertising and Prospecting

      Phase Two – Credibility & Sales Activities
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Checklist

qChoose	any	two	of	these	prospec,ng	
ac,vi,es.		

qIdeally,	one	digital	and	one	tradi,onal.		

qCreate	a	great	Call	to	Ac,on	

qMeasure	your	results

Coming	Up	Next	Week-		

Members	Only

• We’ll	work	with	you	on	YOUR	 

prospec,ng	ac,vi,es.		

• Podcas,ng	

• Webinars	

• Trade	Shows/Public	Speaking	

• Packages	

• Postcards
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Who	This	is	NOT	For

• Not	for	you	if	you’re	already	a	client.		

• Not	for	you	if	$279/month	would	take	food	off	

your	table.		

• Not	for	you	if	you’re	not	willing	to	spend	,me	

&	energy	to	get	customers.		

• Not	for	you	if	you	don’t	“play	well	with	others.”	
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This	Webinar	is	For	You	If	.	.	.	

• You	sell	something.		

• You	don’t	have	an	unlimited	marke,ng	budget	

(Or,	you	have	compe,tors	that	can	 

outspend	you.)	

• You	understand	that	marke,ng	is	not	magic.	

Why	we	Built	the	Master	Class

33

• Success	is	about	what	

you	know	AND	who	you	

know.			

• Save	,me,	money,	and	

your	reputa,on.		

• Focus	on	what’s	

relevant.		

• Don’t	“reinvent	 

hot	water!”		

• Learn	one	thing	at	a	

,me	.	.	.	



Outcomes	of	the		Master	Class
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• A	more	robust,	predictable,	measurable	

and	stable	marke,ng	system	each	

month.		

• A	team	of	people	you	can	“lean	on”		

• Much	less	expensive	than	consul,ng!	

• ABCI	charges	$2000/day	  
+	travel	&	expenses.		

Your	“Dream	Team”	
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Your	“Dream	Team”	
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Your	“Dream	Team”	
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Book	Club
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Your	“Dream	Team”	
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The	“Dream	Team”	
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What	We	Included	.	.	.
• Establish	trusted	rela1onships	by	interac,ng	with	other	avia,on	marke,ng	

professionals	in	our	private	Facebook	group	and	live	webinars.	

• Get	frank	feedback	on	your	ads,	headlines,	images	and	projects.		

• Our	Avia1on	Industry	Editorial	Calendar	includes	the	topics	and	events	you	need	

to	know	about.	

• Members	Only	events	and	webinars	where	we	cover	one	key	topic,	interac,vely	

and	in	depth,	each	month.	

• Recordings	and	transcripts	for	all	of	our	events.		You	won't	miss	a	thing,	no	maPer	

how	busy	your	schedule	might	be!	

• Our	Book	Club	-	we	send	you	one	sales	or	marke,ng	book	each	month,	with	

discussion	and	interac,on	on	how	they	apply	(and	don't	apply!)	in	the	Avia,on	

Industry.	

• A	one-inch	binder	each	year	with	tabs,	CD	pockets,	and	everything	you	need	to	

keep	your	growing	sales	and	marke,ng	library	organized.	

• Tons	of	advice	on	tools	and	techniques	that	will	get	you	much	bePer	results	for	

much	less	money!
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What	We	Included	.	.	.
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Your	Choice	.	.	.

Amateur Professional

How	You	Get	Started:	
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www.Avia,onBusinessConsultants.com/jan2016order

Risk	Free!

• 30	Day	Money-Back	Guarantee!	

• No	Long-Term	Contract!	

• If	it’s	not	for	you,	you	lose	nothing!	
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Bonus	-	Buddy	Pass		(Same	Address)		  

(Value	$279)	Per	Month.		Forever!	

Special	Bonus-	 
Join	or	upgrade	to	
the	Silver	Level	

before	the	,mer	
runs	out	and	you’ll	

get	our	Avia,on	
Industry	Editorial	
Calendar.		  

(Value	-	$450!)	

Don’t	Wait!	

www.Avia,onBusinessConsultants.com/jan2016order


